®$hawnee Communications

Shawnee Telephone - Shawnee Link

Rates, Terms and Conditions of Service

| nter state and I nternational Long Distance Services

January 10, 2005



1.

Rates, Terms and Conditions of Service

APPLICATION OF RATES, TERMSAND CONDITIONS OF SERVICE

11

1.2

1.3

14

1.5

These Rates, Terms and Conditions of Service (“Terms and Conditions’) apply to specidized
switching services furnished by SHAWNEELINK CORPORATION, hereinafter referred to as
the “Company”, with its principa address 120 W. Lane Street, Equdity, lllinois 62934, for the
provison of Interstate Tdecommunications Service for communications initiated from locations
between and among domestic points in the United States and territories, and for the provision of
International Telecommunications Service to internationa points specified herein.  Service is
furnished subject to the availability of facilities and subject to transmission, atmospheric and like
conditions by wire, cable, radio and/or a combination thereof. By accepting Company’s
Service, you (the “ Customer”) agree to the terms and conditions set forth herein.

From time to time, the Company shdl offer specid promotiond offerings dlowing specid
discounts or modifications of its regular service offerings to its Customers. Such offerings may
be limited to certain dates, times, and locations.

Company may modify these Terms and Conditions upon advance written notice to Customer.
The mogt current verson of these Terms and Conditions can be found on Company web Ste
(Wwww.shawnedlink.net). Any changes to Terms and Conditions become effective on the
Effective Date set forth in the written notice. By continuing to accept Company’s Service after
the Effective Date, Customer agrees to the Terms and Conditions as modified.

When services and facilities are provided in pat by the Company and in pat by other
companies, these Terms and Conditions gpply to that portion of the service or facilities that it
supplies.

Serviceltrademarks of the Company are indicated by “a “, registered serviceltrademark are
indicated by “a “, and copyrights are indicated by “a . In addition, the Company logo is a
registered servicemark of the Company.
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DEFINITIONS

The following definitions goply for certain terms used generdly throughout these Terms and
Conditions:

Access Code: A sequence of numbers that, when dided, connect the cdler to the provider of
operator services associated with that sequence.

AccessLine: A communication channe which is used for access to a Company service point.
Access Line Group: An access line or a number of access lines from a single Customer or authorized

user location which have the same termination characterigtics and which are arranged in a hunting
sequence.

Accounting Code: A muti-digit code, which enables a Customer to alocate long distance charges to
internal accounts.

Additiond Increments. The rate dement used to bill for the chargegble time when acdl
continues beyond the initid minute.

Aggregator: Any person or entity, that is not an operator service provider and that in the ordinary
course of its operations makes telephones available to the public or transent users of its premises, or
university for elephone cals between dates that are specified by the user using an operator service
provider.

Andog Transmissons:. Denates information transmitted in the form of continuoudy varying sgnd
current and/or voltage.

Answer Supervison An dectrical sgnd fed back up the line by the local telco at the distant end of a
long distance cdl to indicate postively the call has been answered by the called phone.

Application for Service: A standard order form which includes dl pertinent billing, technicd, and other
descriptive information which will enable the carrier to provide the communication service as required.

Authorization Code: A multi-digit code which enables a Customer to access Company’ s network and
enables the Company to identify the use of proper hilling.

Authorized User: A person, firm, corporation, or other lega entity that is authorized by the Customer
to be connected to the service of the Customer. An Authorized user(s) must be named in the
application for service.
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2.

DEFINITIONS

Autodider: A device which dlows the Customer to did pre-programmed telephone numbers, such as
the Company access number or authorization codes, by pushing one or two buttons. Diders can be
bought as a separate device and added to a phone.

Automatic Numbering Identification (ANI): A type of sgnding provided by aloca exchange telephone
company that automaticaly identifies the locd exchange line from which acdl originates.

Billed Party: The person or entity responsible for payment of the Company’s service asfollows:
For an Operator Assisted Cal:

a in case of a Cdling Card or Credit Card cdl, the holder of the cdling card or
credit card used by the Consumer;

b. in case of a Callect or Third Paty cdl, the one responsble for the locd
telephone service at the telephone number that agrees to accept charges for the
cdl; and

C. in the case of a Room Charge call, the Customer.

For aDirect Did CAl:

Direct did cdls are hilled to the originating live number, or the party assgned the
Company’ s authorization code used to complete the cal.

Billing Period: The interva between Customer invoice to Cugtomer invoice that shdl condst of
approximately 30 days.

Business Service: The phrase “Business Service® means telecommunications service provided to the
Cugomer for use primaily or subgtantidly for a busness, professond, inditutiona or other
occupationa purpose.

Cdling Card Cdl: A cal for which charges are billed, not to the originating telephone number, but to a
telephore caling card issued by aloca exchange or long distance tel ephone company for this purpose.
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DEFINITIONS (Cont'd)

Cancedllation of Order: A Customer initiated request to discontinue processing a service order, either in
part or in its entirety, prior to its completion.

Channdl: The path for eectrical transmission between two or more points.

Callect Cdl: A hilling arrangement that bills the charge for a long distance cdl to the cdled dation’s
telephone number. The person agreeing to accept the cl, whether or not they are a presubscribed
customer of the Company shdl be responsible for dl charges related to the call. Regardless of whether
the person is a Customer of the Company or the individua recelving such a collect cdl, he or she shal
be subject to the provisons of these Terms and Conditions that are applicable to the cal accepted.

Command Routing: This feature alows the 800 service Customer to have 800 cdls rerouted by the
Company’s network in the event of access blockage to an ANI or T1 circuit 1D previoudy defined by
the Customer.

Commisson The Federd Communications Commisson.
Company: SHAWNEELINK CORPORATION

Connecting Carrier: A tdlecommunications company, which may be ether an interexchange or a loca
exchange carrier, that supplies the Company with facilities to originate or terminate the Company’s long
distance sarvices.

Consumer: The term consumer means a person initiating any telephone call usng operator services.

Customer: The Customer is the person, firm, corporation or other legd entity which: orders, cancels or
amends sarvice, is responsible for the payment of charges, and is responsible for compliance with dl

Terms and Conditions including any fraudulent use, misuse, or abuse of the Customer’s Service or

Customer provided equipment by third parties, the Customer’s employees, or the public. Thisincludes
payment for cals or services that originate at the Customer’'s number(s), are accepted a the
Customer’s number(s) (e.g. collect cdls), are billed to the Customer number(s) viathird number billing,
the use of acdling or travel card, or the use of an assigned specia billing number or authorization code
to the Customer.

Cusiomer Dided Cdling Cad Cdl: A Cdling Card Cdl that does not require intervention by an
attended operator position to complete.
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DEFINITIONS (Cont'd)

Customer-Provided Facilities: All fadilities, induding those obtained from other communications
common cariers, provided by the Customer and/or authorized user, other than those provided by the

Company.

DISA: (Direct Inward System Access) This feature of a PBX or telephone system dlows the outside
cdler to dia directly into the telephone system and access the system’s features. A Customer would
typicaly use this feature for making long distance cdls away from the office using their less expengve
business long distance lines.

Dedicated Access Service: The generic term for a service in which the Customer’s traffic passes over
an access line connecting the Customer’s premise to a LEC switch, which is used soldy for that
Customer’ streffic.

Desgnated Service Date: Denotes the Customer specified indalation date requested at the time the
order for serviceisinitiated. If the Company finds it cannot provide service by thet date, the designated
sarvice date becomes that date specified by the Company on which the ingtdlation of service can be
performed.

Desgnated Service Point: The Customer designated point of termination of aloca digtribution channd.
The designated service point may be a Customer or authorized user premise or a local exchange
company centra office or Centrex station.

Disconnectiont The disconnection of a circuit, dedicated access line or port connection being used for
exiding service.

Domedtic Interdate Message Telecommunications Service: The furnishing of direct did and operator
assisted domedtic interstate switched network services to the Customer for the completion of long
distance voice and did up low speed data transmissons over voice grade channd between and among
points within the United States.

End User: Anindividud or entity designated by the consumer to be responsible for the payment of cdls
placed using the Company’ s services.

Equa Access Offices Switch operated by a LEC equipped with the hardware and software required to
alow the customers to presubscribe to the interexchange carrier of their choice.

Equa Access Code: An access code that allows the consumer to obtain an equa access connection to
the carrier associated with that code.

Excessive Cdl Attempt: An atempt to make a cdl over the Company’'s network using an invdid
authorization code during a measured 15 minute period within which 10 or more incomplete cal
attempts are made from the same access line, and where those attempts do not complete because an
invalid authorization code(s) was used.
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DEFINITIONS (Cont'd)

FCC: Federd Communications Commisson.

Foreign Exchange Service: Foreign exchange service provides subscribers with the capability of locd
diding in aremote exchange via private line services.

Hertz Isaunit of frequency equd to one cycle per second.

Hoaliday: One of the following Federdly recognized Holidays. Independence Day, Memorid Day, Labor
Day, Thanksgiving Day, Chrigmas Day, New Y ear’s Day.

Message: Represents an interexchange toll cal for which gppropriate charges shal be assessed.

Inbound Service Denotes a service where the subscriber has a toll-free number, such as an 800, 888,
877 or 866 prefix, whereby the caler does not incur atoll charge.

Initid Minute: The rate eement used to hill for the first chargeable minute, or fraction thereof, of acal.

International Message Telecommunications Service: The furnishing of daion-to-dation direct did
Internationa switched network services for the completion of long distance transmissons over voice
grade channd s to other countries as specified herein.

Line Haul Mileage: Denotes mileage distance between the Company Termind Office Stes.

Loca Access Line or Locd Distribution Channd: The facility congting of the necessary equipment and
local telephone company lines which are required to interconnect the Customer’s or authorized user’s
premises to a Company Service Point within the same local exchange area or extended service area.

Local Access Trangport Area (LATA): A geographic area edtablished for the provison and
adminigration of communications service. It encompasses one or more designated exchanges, which
are grouped to serve common social, economic and other purposes.

Locd Cdling Area Denotes a geographic area in which a Loca Exchange Company end user may
complete acal without incurring long distance charges.

Loca Exchange Area: Theterm “Loca Exchange Area’ denotes a unit established by the Company for
the adminigtration of communications services in a specified area which usualy embraces a city, town,
or village and its environs. Specific definitions of the Company loca exchange areas are available upon
request.
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2. DEFINITIONS (Cont'd)

Local Exchange Carrier (LEC): A company which provides telecommunications service within a loca
exchange LATA.

Locd Time: The time observed, standard or daylight savings, at the rate center associated with the
originaing point of the cal.

Measured Charge: A charge assessed on a per minute basis in caculating a portion of the charges due
for acompleted Operator Assisted, Direct Did Cal, Credit Card or Third Party Call.

Measured Service: The provision of interstate long distance measured time communications

telephone service to Customers who access the Company’ s service at its switching and call processing
equipment by means of access facilities obtained from a locad exchange carrier. The Company is
respongble for arranging for the accessline.

Message Toll Service The term “Message Tall Servicg’” (*MTS’) is an interstate long distance service
that utilizes switched access facilities to both originate and terminate a call.

Mileage Rate Band: Mileage interva used to establish rates for the Company services.

Minimum Average Time Requirements (MATR): A generic term indicating a specified period of time,
used in the determination of usage charges, which represents the minimum average duration of cals
completed during a billing period.

Modem: A device that modulates and/or demodulates signals for proper transmission via dedicated or
switched fecilities.

Multiple Channd Service: Is a service offering whereby a Customer may order more than one leased
channd where the line haul mileage of the channds fals within the same mileage rate band.

Norma Business Hours. Norma business hours are represented by the period between 8:00 am. and
5:00 p.m., Monday through Friday, excluding holidays.

Operator Assisted Cdl: An interstate telephone connection completed through the use of Operator
Services.

Operator Service Charge: A non-measured (fixed) surcharge thet is added to a measured charge in
caculating the total charges due for a completed Operator Assisted Call.
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DEFINITIONS (Cont'd)

Operator Services: Any telecommunications service that includes, as a component, any automated or
live assstance afforded to a consumer to arrange for the billing and/or completion, of a telephone cal
that are specified by the user through a method other than:

* Automatic Completion with billing to the telephone from which the cal originated;

* Completion through an access code or aproprietary  account number used by the consumer,
with billing to an account previoudy established with the carrier by the consumer; or
* Completion in association with directory assistance services

Other Communications Common Carrier: A government regulated entity offering communications
services to the public.

Point of Presence: Locaions where the Company maintains through its own facilities or through
arrangements with other carriers an operations center for purposes of providing long distance service.

Premises: All buildings occupied by the Customer and/or his authorized user on a contiguous property
(except railroad right of way, €tc.) not intersected by a public road.

Presubscribed Provider of Operator Services: The Provider of Operator Services to which the
Consumer is connected when the Consumer places acall using a Provider of Operator Services without
dialing an access code.

Responsible Organization (Resp. Org): The carrier entity that has responsibility for the management of
Tall Free numbersin the Service Management System (SM'S) including maintaining Customer recordsin
the SMS system. Also, the entity which accesses the SMS to: @) search for and reserve Toll Free
numbers, b) create and maintain Toll Free number Customer records, including call processing records,
and c) provide asingle point of contact for trouble reporting. The SMS recognizes one Resp. Org. for
each Toll Free number.

Sarvice: Service means any or dl service(s) provided pursuant to these Terms and Conditions.

Searvice Control Point (SCP): The red-time data base system in the service network that contains
ingructions on how Customers wish their calls to be routed, terminated or otherwise processed.

Service Points: Those cities from which the Company makes its services available to its customers.

Page 8 of 56
January 10, 2005



DEFINITIONS (Cont'd)

Specid AccessLine (SAL): A dedicated Andog DAL or Digita T-1 Access Ling(s) directly connecting
Customer’s telephone equipment to the Long Distance Provider without using the Loca Exchange
Carrier’ s switching equipment.

Specid Promotiona Offering: Specid discounts or modifications of the Company’s regular service
offerings which may, from time to time, be offered to its Customers for a particular service. Such
offerings may be limited to certain dates, times, and locations.

Specid Services: Denotes service provided and performed by the Company involving specid
engineering, design, programming, development or production activities to provide services requested
by a Customer to meet specid needs not otherwise provided under these Terms and Conditions.

Station: Any location from which a message can be originated or received.

Station-to-Sation Cdl: A cdl placed to a telephone number, with the understanding that the caller will
Speak to any person who answers the called number.

Subscriber: A person or other entity that selects a telecommunications company to be the Presubscribed
Provider of Operator Servicesfor one or more locations within that person or entity’ s control.

Switch: A locd telephone company switching syssem where telephone exchange service customer
dation loops are terminated for purposes of interconnection to each other and to trunks through
electronic services which are used to provide circuit routing and control.

Switched Access Service: Provides the ability to originate and terminate calls between two end user’s
premises over facilities of the telephone company.

Tdecommunicaions: The trangmisson of voice communications or, subject to the transmisson
cgpabilities of the service, the tranamission of data, facamile, signaing, metering, or any other form of
intelligence over dedicated or switched facilities.

Temind Equipment: Devices, gpparatus, and their associated wiring such as teleprinters, telephone
handsets, or data sets used for origination or termination of telecommunications services.
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DEFINITIONS (Cont'd)

Third Party Cdl: A cdl for which charges are billed, not to the originating telephone number, but to a
third party telephone number which is neither the originating nor the terminating telephone number.

Vertica Features. Services such as cdl vdidation, “Plain Old Teephone Service” (POTS) number
trandation, and provison of datistica information on the Customer’s Toll Free traffic, which may be
obtained by the Company from local exchange company access tariffs on behdf of Toll Free Service
Customer for which the Company serves as Resp. Org.

Voice-Grade Channd: Denotes a communications channd with anomina bandwidth of 4,000 hertz.

WATS: Wide Area Tdecommunications Service.
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3.

GENERAL RULESAND REGULATIONS

31

3.2

UNDERTAKING OF THE COMPANY

311

312

Generd

3.1.1.1 The sarvices furnished herein are for the transmisson and reception of voice,
data and other types of communications. Services provided pursuant to these
Tems and Conditions may be utilized only for the trangmisson of
communications by Customers consgstent with the terms of these Terms and
Conditions, and the rules and regulations of the Federd Communications
Commisson.

@ The Company undertakes to provide switched Interstate and International
Message Telecommunications Service (MTS) in accordance with the terms
and conditions specified herein.

(b) The Company shdl provide Interstate and Internationd Message Toll Service
asanintegra part of the Company’s MTS service offerings.

3.1.1.2 Subject to unavoidable network interruptions, the Company shal endeavor to
provide services and facilities 24 hours aday, 7 days a week.

Availability
3121 Seviceis offered subject to the availability of the necessary facilities and/or
equipment of the Company and/or the loca exchange carrier serving the

customer. The Company reserves the right to provide services to and from
locations where the necessary facilities and/or equipment are available.

3.1.2.2 The Company reserves the right to suspend service or delay service ingtalation
until sufficient network fecilities are avalable to meet the anticipated traffic
demand, or terminate a service request with afull refund of any charges billed
to the Customer if satisfactory arrangements cannot be concluded within what
the Company determines to be a reasonable amount of time.

USE OF SERVICE

321
322

323

Services furnished by the Company may not be used for any unlawful purpose.

No restrictions apply on sharing or resde of services. The Customer remains liable for
al obligations under these Terms and Conditions notwithstanding such sharing or resale
and regardless of the Company’ s knowledge of same.

Use of the services herein in a manner that could interfere with the services provided to
other Customers, harm the facilities of the Company or others is prohibited.
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3.

GENERAL RULESAND REGULATIONS

32

USE OF SERVICE (Cont'd)

324

3.25

3.2.6

3.2.7

3.2.8

In the event that the Company determines, based upon its sole judgment, that there is
fraudulent use of ether the services furnished by the Company or the Company’s
network, the Company will without liability to the Customer discontinue service and/or
seek legd recourse to recover from the Customer al cogts involved in enforcement of
this provison.

3.24.1 Service may be discontinued by the Company, without notice to the Customer,
by blocking traffic to or from certain cities, or NXX exchanges, or by
blocking calls using certain Customer authorization codes, such as calling card
codes, which the Company deems, in its sole judgment, is necessary to take
such action to prevent unlawful use of its services. The Company will restore
service as soon asit can be provided without undue risk.

3.2.4.2 Without incurring any liahility, the Company may discontinue the furnishing of
sarvice(s) to a Customer immediady and without notice if the Company
deems, in its sole judgment, that such action is necessary to prevent or protect
agang fraud or to otherwise protect its personnd, agents, facilities or
SEIViCes.

The Company may, but is not required to, advise the Customer of abnormd caling
patterns or other possible unauthorized use of facilities or caling cards assgned to the
Customer. Additiondly, the Company may, but is not required to, block cals on
authorization codes which the Company believes to be unauthorized or fraudulent.

If a Customer utilizes a dedicated access line between the Customer’s premises and the
Company’s service office for the origination or termination of cdls, the Customer is
responsible for payment of al charges for usage over that access line, including any
usage which may be fraudulent or unauthorized.

The use and restoration of service shal be in accordance with Part 64, Subpart D of the
Federd Communications Commisson’s Rules.

With the use of the Company authorization codes, the Customer agrees to pay the
Company dl charges incurred as a result of any delegation of authority whether
authorized or unauthorized resulting in the use of its Company authorization codes.
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3.

GENERAL RULESAND REGULATIONS (Cont'd)

3.3

OBLIGATIONS OF THE COMPANY

3.3.1 Liability

Except as provided in this Section, the Company’s sole ligbility for any clam, loss,
expense or damages of any kind, whether direct, indirect, speciad or consequentid,
arisgng from, or in any way attributable to, acts or omissons of the Company relating to
the ingdlation, provison, termination, maintenance, repair, restoration, or billing of any
sarvice, festure or option available under these Terms and Conditions shdl not exceed
an amount equa to the monthly recurring charge to the Customer for one (1) month, if
any, or as otherwise st forth in the outage credit provisons of these Terms and
Conditions provided, however, that:

3.3.1.1 The Company’s liahility for its willful misconduct is not limited by these Terms
and Conditions.

3.3.1.2 The Company is not lidble for any failure of facilities or performance of services
due to causes beyond its control, including, but not limited to, civil disorder,
fire, flood, storm or other naturd or man-made disasters or eements, labor
problems or regulations issued by or action taken by any government agency
having jurisdiction over the Company or its services or equipment.

3.3.1.3 The Company shdl have no liability to any person or entity other than its
Customer..

3.3.1.4 The Company shdl not be liable for, and shdl be fully indemnified and held
harmless by the Customer againg the following:

a Any cam, loss, expense or damage (including, but not limited to,
reasonable attorney’s fees and expenses) for engaging in a crimind enterprise,
defamation, liable, dander, invason of privacy, infringement of copyright or
patent, arisng from, or in connection with, the materia, data, information, or
other content transmitted over the services or facilities furnished by the
Company.

b. Any dam, loss, expense or damage (including, but not limited to
reasonable attorney’s fees and expenses) for any act or omisson of the
Customer or its agents and contractors, or due to the failure of Customer-
provided equipment, facilities, systems or services.
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3.

GENERAL RULESAND REGULATIONS (Cont'd)

3.3

OBLIGATIONS OF THE COMPANY (Cont'd)

3.3.1 Liability (Cont'd)

c. Any dam, loss, expense or damage (including, but not limited to, reasonable
attorney’ s fees and expenses) for persond injury or death of any person caused
directly or indirectly by the ingdlaion, mantenance, location, condition,
operation, failure, presence, use or remova of equipment or wiring provided by
the Company, if not caused by negligence of the Company; and/or

d. Any use by the Customer of the Company’s products or services which use
has been redtricted or limited by action of a government agency having jurisdiction
over the Customer, the Company or its products or services.

3.3.1.5 All or aportion of the service provided pursuant to these Terms and Conditions
may be provided over facilities of third parties, and the Company shdl not be
lisble to the Customer or any other person, firm or entity in any respect
whatsoever arising out of errors or defects caused by such third parties.

3.3.1.6 Where any claim arises out of the Company’s acting as a Resp. Org. or where
the Company’s services are not made available on the date committed to the
Customer, or camot otherwise be made available after the Company’s
acceptance of the Customer’s order, or is provided with a number(s) other
than the one(s) committed by the Company to the Customer, or the number(s)
is not included in the Directory Assstance or is included in an incorrect form,
or Vertica Features are not obtained or are obtained in error, and any such
falure(s) is due solely to the negligence of the Company, in such case the
Company’s liability, if any, is limited to the lesser of (a) the actua monetary
damages incurred and proved by the Customer as the direct result of such
failure(s), or (b) the sum of $1,000.00.

3.3.1.7 The Company shdl not be liable for the use, misuse or abuse of a Customer’s
sarvice by third parties, including, without limitation, the Customer’ s employees
or members of the public who did the Customer’ s telephone number in error.
Compensation for any injury the Customer may suffer due to the fault of others
must be sought from such other parties.

3.3.1.8 Not withstanding Section 3.3.1.5, in the event that the Company causes the
misrouting of cdls, the Company’s sole ligbility shdl be to provide a credit
equal to the chargesfor the affected cdls.
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3.

GENERAL RULESAND REGULATIONS (Cont'd)

3.3 OBLIGATIONS OF THE COMPANY (Cont'd)

33.1 Liability (Cont d)

3.3.1.9 The Company reserves the right to immediately suspend or cancel without
advance written notice and without any liability whatsoever, the provison of
any sarvice(s) to any Cugtomer if the Company determinesin its sole discretion
that the Customer is using the service(s) to make or permit any telephone
facility under such Customer’s control to be used for any purpose or activity,
including, but not limited to, any obscene, indecent or harassng purpose or
activity, prohibited by Section 223 of the Communications Act of 1934, as
amended, and Inbound calls placed with the intent of gaining access to a
Customer’s outbound caling services without authorization from the Customer.

3.3.1.10 The Company is not liable for any damages, including toll usage charges, the
Cugtomer may incur as a result of the unauthorized use of its telephone
facilities. This unauthorized use of the Customer’s facilities includes, but is not
limited to, the placement of calls from the Customer- provided equipment which
are transmitted or carried on the Company network or the network over which
its treffic is carried. The Company’s customer service agents may work with
Customers to recommend possible solutions to reduce unauthorized use of
their facilities. However, the Company does not warrant or guarantee that its
recommendations will prevent dl unauthorized use, and the Cugtomer is
respongble for controlling access to, and use of, its own telephone facilities.

34  OBLIGATIONS OF THE CUSTOMER

34.1

34.2

The Customer shdl be respongble for damages to the Company’ s facilities or that of its
network providers caused by the act or omission of the Customer, its authorized users,
officers, directors, employees, agents, contractors, licensees or invitees or any person
or entity who gains access to the service of the cusomer through the negligence of the
customer.

The Customer shdl provide access to the Customer’s or authorized user’s premises by
the Company personnel for inspection, repair and/or remova of any facilities or
equipment of the Company on an unrestricted basis, 24 hours aday, 7 days a week.
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3.

GENERAL RULESAND REGULATIONS (Cont'd)

34

OBLIGATIONS OF THE CUSTOMER (Cont’d)

3.4.3 The Cugtomer will guarantee the performance by his authorized user(s) of dl provisons
of and obligations under these Terms and Conditions. The Customer will be liable for
the acts or omissons of its authorized user(s) reative to the compliance with the
provison of these Terms and Conditions.

3.4.4 The Customer may not assign or transfer to athird party, whether by operation of law
or otherwise, the right to use the services provided under these Terms and Conditions,
provided however, that where there is not interruption of use or relocation of the
services, such assgnment or transfer may be made to the following:

a Another Customer of the Company, provided that the assignee or transferee
assumes al accrued and unpaid obligations of the transferring Customer including,
but not limited to, al indebtedness for such services, and the unexpired portion of
the minimum period and the termination liability goplicable to such servicesif any; or

b. A court-gppointed receiver, trustee or other person acting pursuant to the laws
of bankruptcy, receivership, reorganization, insolvency, liquidation or other smilar
proceedings, provided that the assignee or transferee assumes al accrued and
unpaid obligations of the trandferring Customer including, but not limited to, al
indebtedness for such services, and the unexpired portion of the minimum period
and the termination ligbility applicable to such services, if any.

If the Customer wishes to assign or transfer the right to use services provided under these
Terms and Conditions, written consent of the Company is required prior to such assgnment or
transfer which consent may be granted or withheld in the sole discretion of the Company. Al
regulations and conditions contained in these Terms and Conditions shdl gpply to such assgnee
or transferee.

The assignment or transfer of services does not relieve or discharge the assignor or transferor
from remaining jointly and severdly liable with the assgnee or trandferee for any obligations
exiding at the time of the assgnment or trandfer.
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3.

GENERAL RULESAND REGULATIONS (Cont'd)

34

OBLIGATIONS OF THE CUSTOMER (Cont' d)

345 The Customer of the Company’s 1+, O+ (sent paid), credit card, and/or Inbound
Sarviceisresponsble for payment for dl cdls placed:

(@ viathe Customer’sloca tel ephone service number(s);
(b) viadedicated access lines to the Company facilities and/or network;

(¢) via the Customer’s Inbound Service number(s) either intentionaly or mistakenly
placed;

(d) originated at the Customer’s number(s);
(e) accepted at the Customer’s number(s) (e.g. collect cdls); and

(") billed to the Customer’s number(s) viathird number hilling.

This responsbility is not changed by virtue of any use, misuse, or abuse of the Customer’s
sarvice, Customer provided systems, equipment, facilities, services interconnected to the
Customer’s locdl telephone service, 0+ (sent paid), dedicated lines or Inbound Service; who's
use, misuse or abuse may be occasioned by third parties, including, without limitation, the
Customer’ s employees and members of the public.

3.4.6 The Customer must obtain an adequate number of access lines for service to handle its
expected demand in order to prevent interference or impairment of the service or any
other service provided by the Company. The Company will have the right to determine
such adequacy giving due condderation to (1) the tota cal volume, (2) average cdl
duration; (3) time-of-day characteristics, and (4) pesk cdling period.

The Company, without incurring any ligbility, may disconnect or refuse to furnish
Service to any Customer that fails to obtain an adequate number of lines. In the case of
disconnections, the Customer will be notified in writing in advance of the termination of
service.
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34  OBLIGATIONS OF THE CUSTOMER (Cont’d)

34.7

Any migtakes, accidents, omissons, interruptions, delays, errors or defects in
transmission or service which are caused or contributed to, directly or indirectly, by an
act or omisson of the Customer, by others, through the use of Customer-provided
fadilities or equipment, or through the use of facilities or equipment furnished by any
other person usng the Customer’s fadilities shdl not result in the imposition of any
ligbility upon the Company. The Customer shall pay to the Company any reasonable
costs, expenses, damages, fees or pendties incurred by the Company as a result
thereof, including the cogts of any locd exchange company labor and materids. The
Company shdl be indemnified, defended and held harmless by the Customer againgt
any and dl dams, demands, causes of action and liability reating to services provided
pursuant to this agreement, including payment to the Company associated with
reasonable attorney’ s fees.

35 PAYMENT REGULATIONS

351

3.5.2

Service shdl be provided and billed for on a monthly bass. Service shdl continueto be
provided until 30 days after the Company’s receipt of a written request from the
Customer for the disconnection of service, unless other restrictions apply. Paymert isto
be made to the address designated on the invoice or such other location as the
Company may direct in writing from time to time. In addition to the charges for the
Company’s services, the Customer shal pay any applicable federd, state or loca use,
excise, sdes or privileges taxes resulting from the services furnished by the Company.
Such taxes shdl not be counted toward the attainment of any volume or revenue
commitment and will not be discounted.

The Cugtomer is responsble for payment of al charges for service(s) furnished by the
Company. This includes payment for calls or services () originated at the Customer’s
number(s) whether authorized or not; (b) accepted at the Customer’s number(s) (e.g.
Inbound Service and callect cdls); (c) hilled to the Customer’s number via third number
billing, a cdling card, a company-assigned authorization code, travel card number, or
other specid billing number; and/or (d) incurred at the specific request of the Customer.
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3.5 PAYMENT REGULATIONS (Cont'd)

3.5.3 A Cusgomer is responshble for payment for dl cals placed to or via the Customer’s

354

355

356

telephone number(s). This responsbility is not changed by virtue of any use, misuse, or
abuse of the Customer’s service or Customer provided systems, equipment, facilities or
services interconnected to the Customer’s Inbound Service, whose use, misuse or abuse
may be occasoned by third parties, including, without limitation, the Customer’'s
employees and members of the public who did the Customer’s Inbound number by
mistake.

If notice of a digpute with respect to a charge is not received, in writing, within 30 days
after an invoice is rendered, such invoice shall be deemed to be correct and binding upon
the Customer. In ingtances of a dispute, the Customer is required to pay the undisputed
portion of the hill in its entirety. Accounts not paid within 30 days from the due date
gated on the bill will be consdered ddinquent. Ddinquent payments may result in the
imposition of alate fee that shal be imposed at the rate of 1.5% of the unpaid balance per
month or the maximum alowable rate under applicable sate law. When contracting with
alocd exchange company to be the billing entity, the tariffs of thet company apply.

If a Customer accumulates more than $1,000 of undisputed delinquent charges, the
Company’s Resp Org reserves the right not to honor that Customer’s request for a Resp
Org change and the Company reserves the right not to honor that Customer’ s request for
acarier change until such undisputed charges are paid in fulll.

The Company may require applicants or Customers to provide information pertaining to
their financia ability to pay for service.

35.6.1  Applicants or Customers whose credit worthiness is not acceptable to the
Company, or is not a matter of genera knowledge, may be denied service or
may be required to make, a any time, a depogt in an amount equaing up to
two months, actuad or estimated, charges for the services provided. The
Company may increase the amount of any deposit previoudy required if, in the
Company’ s sole discretion, it is reasonably necessary under the circumstances.

3.5.6.2 Inthe case of acash depost, interest will be paid for the period during which
the Company holds the deposit. If the Company, in its sole discretion,
determines that the Customer is not capable of satisfying its payment
obligations, services may be canceled by the Company upon written notice,
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GENERAL RULESAND REGULATIONS (Cont'd)

3.5 PAYMENT REGULATIONS (Cont'd)

357

358

3.59

3.5.10

3.5.6.3 At the Company’s option, such deposit may be refunded or credited to the

Customer &, or any time prior to, termination of service. The Customer may
elect to gpply the deposit to future invoices or receive a payment of the deposit
amount. However, if any baance is outstanding on the Customer’s account at
the time of cancdlation, the Company reserves the right to apply the
Customer’s deposit and accumulated interest againgt the Customer’s unpaid
balance.

In the event the Company incurs fees or expenses, including attorney’s fees, court costs,
costs of invedtigation and related expenses in collecting, or attempting to collect, any
charges owed to the Company, the Customer will be ligble to the Company for the
payment of al such fees and expenses reasonably incurred.

In the event that a check or draft tendered by a Customer is returned, a fee of $25.00 will
apply. The fee will be assessed when a check or instrument issued by a Customer is
returned without payment for any reason whatsoever, unless the return is a bank error, in
which case documentary evidence isrequired to waive the fee.

All stated charges in these Terms and Conditions are computed by the Company
exdusive of any federd, dtate, or local use, excise, gross receipts, saes, or privilege taxes,
duties, fees, or smilar liabilities (other than genera income or property taxes) whether
charged to or againgt the Company or its Customer. Such taxes, fees, etc. sl be paid
by the Customer in addition to the charges stated in these Terms and Conditions. All such
taxes, duties and fees shal each be shown as a separate line item on the Customer’s
monthly invoice.

In cases involving tall fraud, the Company may backhill for one and one-haf (1 1/2) years
from the point when such fraud was detected and/or quantified.
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3.6 CREDIT ALLOWANCES

361

3.6.2

Interruption of Service

3.6.1.1 No credit will be alowed for relinquishing facilities in order to perform routine
maintenance.

3.6.1.2 Credit for falure of service or equipment will be dlowed only when such falure
is caused by or occursin facilities or equipment provided by the Company. As
used in these Terms and Conditions, al equipment, facilities and/or services for
which the Company renders a bill for payment are considered provided by the
Company whether or not the equipment, facilities and/or services are owned
and operated by the Company unless otherwise provided by the terms of these
Terms and Conditions.

3.6.1.3 No credit will be alowed for failures of service or equipment due to Customer
user-provided facilities or any act or omisson of the Customer, its authorized
user(s), officers, directors, employees, agents, contractors, licensees or invitees
or any person or entity who gains access to the service of the customer through
the negligence of the customer.

3.6.1.4 Credit dlowance time for falure of service or equipment darts when the
Cusgtomer natifies the Company of the failure or when the Company has actud
knowledge of the failure, and ceases when the service has been restored and
an atempt has been made to notify the Customer.

3.6.1.5 The Customer shdl notify the Company of failures of service or equipment and
make reasonable attempts to ascertain whether the failure is caused by
Customer- provided equipment.

3.6.1.6 Only those portions of the service or equipment operation materidly interfered
with will be credited.

Outage Credit

3.6.2.1 No credit shdl be given for an interruption of less than 2 hours.
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CREDIT ALLOWANCES

EQUIPMENT
3.7.1 Cusgtomer Obligations

3.6.2 Outage Credit (Cont’ d)

3.6.2.2 The Customer shdl be credited for an interruption of 2 hours or more at the rate

of 1/360th of the monthly charge for the facilities affected for each period of 2
hours or mgjor fraction thereof that the interruption continues. (A billing period
has 30 days and service is provided 24 hours a day, 7 days a week. Every
month will fave 720 hours.) Such a credit shall only be applied to services
priced by the Company on amonthly flat rated basis.

3.6.2.3 Where a minimum usage charge is gpplicable and the Customer fails to meet a

usage minimum, credit for the outage shdl be goplied agang that minimum
equd to 1/360th of the monthly minimum charges associated with the portion
of service disabled for each period of 2 hours or mgor fraction thereof that the
interruption continues. Such acredit shal only be applied to services priced by
the Company on amonthly flat rated basis.

3.7.1.1 The Customer shdl assume dl responsibility for obtaining al necessary permits,

authorization or consents for interconnecting Customer-provided equipment or
fadilities with the Company’s services or facilities as well as ensuring that the
Customer-provided equipment or facilities are properly interfaced with the
Company’ s services or equipment.

37.1.2 Access to and release of Company provided facilities located on the

Cugtomer’s premises for testing and repair will be required for failures of
equipment or service and/or routine maintenance. The Company will notify the
Customer in advance of such necessary access or release and will attempt to
schedule the access or reease a a mutudly convenient time. For charges
contemplated in these Terms and Conditions, such testing and repair and/or
routine maintenance will be performed during regular business hours. When, at
the specific request of the Customer, such routine maintenance, testing and/or
repair is performed outside of regular business hours, additiond specia service

charges may apply.
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3.7

EQUIPMENT (Cont’ d)

3.7.1 Customer Obligations (Cont’ d)

3.7.1.3 The Cugtomer shdl operate its equipment and facilities in such a manner that its
use of the Company’s facilities shdl not interfere with any other Customer’s use
of the Company’s services or equipment.

3.7.1.4 The Customer shal provide adequate space, dectrica power, wiring, HVAC
and dectrica outlets necessary for the proper operation of the Company’s
equipment on the Customer’ s and/or authorized user’s premises.

3.7.1.5 The Customer shdl be responsible for al loss regardless of cause (other than
directly resulting from an act or omisson of the Company) to the Company’'s
equipment on the Customer’s or it's authorized user’s premises.

3.7.1.6 The Customer is responsible for ensuring that, except for Customer authorized
and qudified personnel, no one attempts to adjust, modify, move or otherwise
interfere in any way with the continuous operation of the Company’s
equipment located at the Customer’s or authorized user premises.

3.7.1.7 The Cugomer shdl comply with the minimum protective criteria generdly
accepted in the telephone industry and other appropriate criteria as may be
prescribed by the Company to protect the integrity of service or for safety
reasons.

3.7.1.8 The Customer shall be responsible for the ingtalation, operation or maintenance
of any Customer-provided equipment. Where such equipment is connected to
sarvice furnished pursuant to these Terms and Conditions, the responsibility of
the Company shdl be limited to the furnishing of services under these Terms
and Conditions and to the maintenance and operation of such services in the
proper manner. Subject to this responghility, the Company shdl not be
respongible for the following:

(@ the through transmisson of sgnds generated by Customer-provided
equipment or for the qudity of, or defectsin, such tranamisson,

(b) the reception of signds by Customer-provided equipment; or

(¢) network control sgnaling where such sgnding is performed by Customer-
provided network control signaling equipment.

Page 23 of 56
January 10, 2005



3.

GENERAL RULESAND REGULATIONS (Cont'd)

EQUIPMENT (Cont’ d)

3.7.2 Termind Equipment

3.7.2.1 The Company’s facilities and service may be used with or terminated in

Customer-provided  termind equipment  or  Customer-provided
communicaions sysems. Such termind equipment shal be furnished and
maintained at the expense of the Customer, except as otherwise provided in
these Terms and Conditions. The Customer is respongible for dl cods at his
premises, including Customer personne, wiring, eectrica power, and the like,
incurred in the use of the Company’s service.

3.7.2.2 When such termind equipment is used, the equipment shal comply with the

minimum protective criteria set forth below and shdl not interfere with service
furnished to other Customers. Additiond protective equipment, if needed,
shal be employed at the Customer’ s expense.

3.7.2.3 When sarvice(s) using voice grade facilities is terminated in Customer-provided

termind equipment, channd derivation devices, or communications systems,
the Customer shdl comply with the following minimum protective criteria

a When the fadilities furnished under these Terms and Conditions are used in
common with loca telephone company services, it is necessary in order to
prevent excessive noise and cross talk, that the power of the signa applied to
the locd lines be limited. A sngle vaued limit for al applications cannot be
specified. Therefore, the power of the sgnd in the band over 300 hertz which
may be applied by the Customer- provided equipment at the point of termination
will be specified by the Company for each gpplication, to be congstent with the
sgna power dlowed on the tdlecommunications network as specified in FCC
Part 68 Rules and Regulations.

b. To protect the telecommunications services from interference at frequencies
which are above the band of service provided, the carrier will specify the
acceptable sgnd power in the following bands to be applied by the Customer-
provided equipment or communications system at the point of terminaion to
insure that the input to fadilities of the Company or other communications
company that the Company connects with does not exceed the limits indicated.
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3.7

EQUIPMENT (Cont’ d)

3.7.2 Termind Equipment (Cort’ d)
3.7.2.3 (Cont'd)

1. The power in the band from 3,995 hertz to 4,000 hertz shal be at
least 19 dB below the power of the signal as specified in Subsection a
preceding.

2. The power in the band from 4,000 hertz to 10,000 hertz shal not
exceed 24 dB below one milliwatt.

3. The power in the band from 10,000 hertz to 25,000 hertz shal not
exceed 24 dB below one milliwatt.

4. The power in the band from 25,000 hertz to 40,000 hertz shall not
exceed 36 dB below one milliwait.

5. The power in the band above 40,000 hertz shall not exceed 50 dB
below one milliwait.

c. Where there is connection via Customer-provided termina equipment or
communications systems to a Message Telecommunications Service to prevent
the interruption or disconnection of cdls or interference with network control

ggnding, it is necessary that the equipment to the interface at no time has energy
solely in the 2450 to 2740 hertz band. If signa power isin the 2450 to 2750
hertz band, it must not exceed the power present a the sametime in the 800 to
2450 hertz band.

d. Where such Customer-provided equipment or communications system
goplies, sgnds having components in the frequency spectrum below 300 hertz,
excluding ringing dgnds, the currents and voltages (including dl harmonics and
spurious dgnds) a the interface shdl not exceed the limits indicated in 1.
through 4. following:
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37  EQUIPMENT (Contd)

3.7.2 Termind Equipment (Cont’ d)
3.7.2.3 (Cont'd)

d. (Cont'd)
1. The maximum rms (root-meansquare) vaue, including dc and ac
components of the current per conductor shall not exceed 0.35 ampere.

2. The magnitude of the peak of the conductor or ground voltage shall
not exceed 70 volts.

3. The conductor voltage shal be such that the conductor-to-ground
voltage limit in b. preceding is not exceeded. If the Sgnd source is not
grounded, the voltage limit in b. preceding gpplies to the conductor-to-
conductor voltage.

4. The totd weighted rms voltage within the band from 50 hertz shdll
not exceed 100 volts. Thetota weighted rms voltage is the square root
of the sum of the products times the square of the rms voltage of the
individua frequency components. The weghting factors are indicated.

For Freguencies Between Weighting Factor
50 Hertz and 100 Hertz f/10*
100 Hertz and 300 Hertz f3%10°°
Where f is the numericd vaue of the frequency, in hertz, of the frequency
component being weighted.
Page 26 of 56

January 10, 2005



3.

GENERAL RULESAND REGULATIONS (Cont'd)

3.7

3.8

EQUIPMENT (Cont’d)
3.7.2 Termind Equipment (Cont’ d)

3.7.24 If the Customer fails to maintain and operate his termina equipment properly,

resulting in the occurrence or possibility of harm to the Company’ s equipment,
personnd, or the qudity of service to other Customers, the Company may,
upon written notice, require repair, maintenance or the use of protective
equipment at the Customer’s expense. If such repair, maintenance or use of
protective equipment fails to produce satisfactory results, the Company may,
upon written notice, terminate the Customer’ s service immediately.

3.7.25 The Cusomer shdl dso comply with the minimum protective criteria generaly

accepted in the telephone industry including Part 68 of the FCC Rules and
Regulations, and other appropriate criteria as may be prescribed by the
Company. The Customer shdl ensure that his termind facilities are of the
proper mode, band-width, power, data, speed, and signa leve for the
intended use of the Customer, and that the signas do not damage the

Company’s equipment, injure personnd or degrade service to other
Customers.

CANCELLATION OF SERVICE

3.8.1 For any of the following reasons, the Company may discontinue service upon at least 10
days notice or cancd an application for al services without incurring any lighility.
Separate accounts for the same Customer are aso subject to this provision.

3.8.1.1 Inthe event that a Customer’s bill remains unpaid after more than thirty (30)

days fallowing rendition of the hill.

3.8.1.2 In the event of aviolation of any regulation governing the service under these

Terms and Conditions, when necesstated by conditions beyond the
Company’s control, a violation of any law, rule, or regulaion of any
government authority having jurisdiction over the service.

3.8.1.3 Where the Company is prohibited from furnishing services by order of a court

or other government authority having jurisdiction.
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3.8

CANCELLATION OF SERVICE (Cont'd)

3.8.2

3.8.3

384

385

3.8.6

3.8.7

The Company, by written notice to the Customer, may, without incurring any liahility,
cancd or suspend the provison of service or equipment for non-payment of any sum
due to the Company from the Customer, whether pursuant to service offered under
these Terms and Conditions or otherwise, or as a result of actions of a government
agency which forces discontinuance of the provison of service or equipment, or for
violation or threstened violation of any of the terms or conditions of these Terms and
Conditions by the Customer or authorized user, or if the Customer becomes insolvent
or bankrupt, or makes a general assgnment for the benefit of creditors or as otherwise
permitted by these Terms and Conditions. Cancdllation will be effective on the date
specified on the notice.

Service may be canceled by the Customer only on not less than 30 days written notice
to the Company. In the event the Company is unable to disconnect the Customer’s
access line by the requested cancellation date, the customer will be responsible for any
usage over theline.

The discontinuance of service by the Company pursuant to this Section does not relieve
the Customer of any obligations to pay the Company for charges due and owed for
servicg(s) furnished up to the time of discontinuance.

The remedies set forth herein shdl not be excusive and the Company shdl a dl times
be entitled to dl rights available to it under either law or equity.

Except as otherwise provided in these Terms and Conditions or as specified in writing
by the party entitled to receive service, notices may be given ordly or in writing to the
person(s) whose name(s) and business address(es) gppear on the executed service
order.

Where the Company cancels a service and the finad service period is less than the
monthly billing period, a credit will be issued for any amounts hilled in advance,
prorated a 1/30th of the monthly recurring charge for each day after the service was
discontinued. This credit will be issued to the Customer or gpplied against the balance
remaining on the Customer’ s account.
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3.8

39

CANCELLATION OF SERVICE (Cont'd)

3.8.8

The Customer shdl pay a cancellation charge for services that require specid facilities
dedicated to its use when the Customer cancels the order before service begins or prior
to the expiration of the service term or if service is canceled for nonpayment or failure to
make a requested deposit. The charge will be equa to the non-recoverable portion of
expenditures or ligbilities incurred expredy for the Customer and the sum of the
monthly recurring or minimum usage amount remaining through the end of theterm. The
Customer is ligble for any charges assessed by the interconnecting telephone company
providing the dedicated loca accessline.

DETERMINATION AND RENDERING OF CHARGES

391

392

393

394

3.95

For the purpose of billing, service will be deemed to be started on the day the service
and its associated equipment, if any, isingdled. Where billing is based upon Customer
usage, Customerswill be billed for dl usage commencing on the date usage begins.

Subject to the Company’s right to cancel or suspend services as otherwise provided in
these Terms and Conditions, the minimum service period is 30 days. Termination by
Cusgtomer is effective 30 days after receipt by the Company of a written notice of
cancdlation. Termination by the Company is effective 30 days after ddivery of written
notice or as otherwise set forth in these Terms and Conditions.

In dtuations where a Specid Service is requested, the minimum service period and
charges will be determined on a case-by-case basis.

All monthly recurring charges are billed one month in advance. Initid and find month’'s
billing, when the service period is less than a month, will be prorated at 1/30th of the
month’'s recurring charge for each day the service was rendered or equipment was
provided.

Usage charges are billed monthly for the preceding hilling period. For periodslessthan
the monthly billing period, minimum usage charges are prorated at 1/30th of the monthly
minimum amount for each day the service was rendered.
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39

DETERMINATION AND RENDERING OF CHARGES (Cont'd)

3.9.6

3.9.7

3.9.8

3.9.9

The duration of a cdl is raed in intervas of the billing increments described for each
sarvice provided in these Terms and Conditions. If thefind interva of acdl islessthan
the gpplicable billing increment, it will be rounded up to a full increment for purposes of

billing,

Computed usage charges or credits for each call are rounded to the nearest cent when
possible.

The gpplicable usage rates for the hilling of a distance sendtive cdl will depend on the
digance in arline mileage between the originating and terminating points of the cal. For
the purpose of determining the arline mileege of a cal, the Company will utilize the
vertica (“V”) and horizonta (“H”) coordinates of the rate centers of the originating and
terminating points of the cdl. For purposes of billing, the Company references “V” and
“H” coordinates provided by Bell Communications Research. Cdls originated by
diding aloca exchange number or a 950-type number using an authorization code, the
originating point will be the rate center in which the switched access facilities are
located. For cdls originated via equa access connections, WATS access lines or
dedicated access lines, the originating point will be the rate center in which the
Customer is located. The terminating point will be determined by the rate center of the
caled number.

The formulato determine airline milesis asfollows:

(vh -\V/2)? + (H1-H2)?
) 10

Applicable rate periods, unless noted otherwise, as indicated below and are based on
the time in which a call is established. In cases where a call begins in one rate period
and continues into another, the rate in effect in each period will apply to the portion of
the call occurring within the gpplicable rate period.

Day rates apply from 8 am. to, but not including, 5 p.m. Monday through Friday
Evening rates apply from 5 p.m. to, but not including, 11 p.m. Sunday through Friday
Night rates gpply from 11 p.m. to, but not including, 8 am. seven days aweek.
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39

3.10

311

DETERMINATION AND RENDERING OF CHARGES (Cont'd)

3.9.9 (Cont'd)

Weekend rates apply from 8 am. to, but not including, 11 p.m. Saturday and from 8
am. to, but not including, 5 p.m. on Sunday.

On_hdlidays, evening rates apply throughout the day on which the holiday is
observed unless alower rate would normaly apply.

Off Peak rates are the same rate periods as evening, night and weekend rates above.

3.9.10 Internationad Message Telecommunications Service is provided by the Company
pursuant to Company terms and conditions of service as specified herein.

TIMING OF CALLS

3.10.1 Billable time for service is the duration of time between the caled sation answering and
the cdled or cdling dtation disconnecting, provided duration may be rounded in
accordance with specific descriptions in these Terms and Conditions.

SPECIAL SERVICES

For the purpose of these Terms and Conditions, a Specid Service is deemed to be any service
requested by the Customer for which there is no prescribed rate in these Terms and Conditions.
Specid Services charges will be developed on an individua case basis and set forth in a
separate agreement.

3.11.1 Specid Service charges will be based on the estimated cost of furnishing such services
including the cost of operating and maintaining such a service, the cost of equipment and
materiads used in providing such a service, the cost of ingdlation including engineering,
labor supervision, transportation, and the cost of any other specific item associated with
the particular Specia Service request.
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3.11 SPECIAL SERVICES (Cont'd)

3.11.1.1 If a the request of the Customer, the Company obtains facilities not normally
used to provide service to its customer, the cost incurred will be billed as a
Specid Service.

3.11.1.2 If at the request of the Customer, the Company provides technica assstance
not normally required to provide service, the cogsinvolved will be billed asa
Specid Service.

3.11.1.3 Where specid dgnaing, conditioning, equipment, or other features are
required to make Customer-provided equipment competible with the
Company sarvice, the cost of providing these features will be billed as a
Specid Service.

312 FRACTIONAL CHARGES

3.12.1 Charges for afractiona part of a month are caculated by counting the number of days
remaning in the billing period after service is furnished. Divide that number of days
figure by thirty days (billing period). The result is then multiplied by the gpplicable
monthly service charge to arrive at the gppropriate fractional monthly service charge.

3.12.2 For each cdl the minimum charge shdl be the gpplicable charge for an initid eighteen
(18) seconds with use in excess of the initid increment being billed in six (6) second
increments, with the fractiond billing increments, if any, of each cal rounded up to the
next highest whole six (6) second increment.  Service offerings e sewhere in these Terms
and Conditions may be subject to adifferent billing policy if so stated with that individua
offering.

3.12.3 All per cdl charges of fractiond cents shall be rounded to the next full cent unless
otherwise stated in the specific product description (Section 4).
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SERVICE DESCRIPTIONS

4.1

4.2

4.3

MESSAGE TELECOMMUNICATIONS SERVICE

4.1.1 Thefollowing MTS sarvice plans dlow Customers to originate interdate cdls in areas
with Equa Access capabilities served by the Company by presubscribing to one of its
MTS long distance cdling service plans. All MTS sarvice plans include caling to and
from the U.S. Mainland, Alaska, Hawaii, Puerto Rico, U.S. Virgin Idands, Guam,
American Samoa, and the Northern Marianas (Saipan, Tinan and Rota). Any services
originating from a payphone will have a payphone surcharge applied.

The applicable usage rate depends upon the distance between originating and
terminating points and the rate period(s) in which the call occurs. Cdls are billed in Sx
(6) second increments after an initid minimum billable period of eighteen (18) seconds.

Refer to Section 6, Service Charges (6.1.1.1).

CALLING CARD SERVICE

4.2.1 Description - This service arrangement alows Customers to originate cdls through use
of a Company Cdling Card via the Company’s toll free cdling card platform access number.
Cdling Card Customers may originate cdls from the U.S. Mainland, Alaska, Hawaii, Puerto
Rico, U.S. Virgin Idands, Guam, and the Northern Marianas (Saipan, Tinan and Rotd), and
terminate cdls within U.S. Mainland.

Applicable usage rates are outlined in Section 6.2. Cdls are billed in six (6) second increments
ater an initid minimum - billable period of eighteen (18) seconds and are subject to a per call
surcharge. Cdls made with this service can only be placed from touch-tone telephones.
Internationd caling is not available with the Cdling Card Service.

Usage rates (detailed in Section 6.2) for Cdling Card Service are not time-of-day or distance
sendtive. There is no order processing fee or monthly recurring charge associated with this
sarvice.

4.2.2 Opeaor Asssed Cdls - The Cdling Card operator assisted cdls are billed to the
Customer’s Cdling Card number. Surcharges gpply in addition to al other surcharges
gpplicable for this service arrangement.

RESERVED FOR FUTURE USE
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4.

SERVICE DESCRIPTIONS (Cont'd)

4.4

Inbound Sarvices

441

4.4.2

4.4.3

444

The Company’s inbound service is a service accessed via 800, 888, 877 or 866
NPA'’s originating on feature group facilities provided by the Local Exchange Carrier
(LEC) and terminating on aregular business line or a Speciad AccessLine (SAL). This
sarvice enables the Customer to receive Inbound service calls that originate from the
U.S. Manland, Alaska, Hawaii, Puerto Rico, and the US Virgin Idands a ther
residence or place of business.

The Company reserves the right to require an gpplicant for the Company Inbound
Service to supply the fallowing information when requesting sarvice: an initid traffic
forecad, identification of anticipated busy hour, identification of its geographica
marketing target aress, and a schedule of marketing and promotiond activities. The
Company may aso require that the Customer submit a new traffic forecast quarterly
after sarviceisinitiated.

The Company’'s Inbound Service is furnished upon condition that the Customer
contracts for adequate facilities to permit the use of this service without injurious effect
upon it or any service rendered by the Company. The Company may terminate or
refuse to furnish Inbound Service to any applicant, without incurring any liability and
without naotice to the Customer, if the use of the service would interfere with or impair
any service rendered by the Company.

The Customer must obtain an adequate number of access lines for the Company
Inbound Services to handle the Customer’s expected demand in order to prevent
interference or imparment of this service or any other service provided by the Company
conddering: (1) totd cdl volume (2) average cdl duration; (3) time-of-day
characteridtics, and (4) pesk cdling period. The Company, without incurring any
ligbility and without notice to hie Customer, may disconnect or refuse to furnish the
Company Inbound Service to any Customer that fails to comply with these conditions.
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4.

SERVICE DESCRIPTIONS (Cont'd)

4.4

Inbound Services (Cont’ d)

4.4.5

4.4.6

4.4.7

4.4.8

Use of numbers;, Each Inbound Service telephone number must be placed in actud and
subgtantid use by the Customer. “Subdgtantid useg’ shal mean a pattern of use that
demondtrates an intent on the Customer’s part to employ the number for the purpose
for which it was intended; namely, to alow callersto reach the Customer, as indicated,
for example, by a least 30 average monthly minutes of use or more. Any Inbound
telephone number associated with the Company Inbound Service that has not been
placed in actud and substantial use during the firgt sixty (60) day period after service
activation may be re-designated as a spare number in the Company Inbound database
by the Company upon written notice to the Customer.

If the Customer requests assgnment of a specific Inbound Service telephone number,
the Company may require the Customer to submit a number reservation agreement form
to the Company. At no time may a Cusomer have more than ten (10) numbers
reserved. Any reservation shadl be for no more than sixty (60) days and shal be subject
to a reservation fee which will be credited to Customer’s unpaid baance after the
Company Inbound Service has been in actua and substantial use for a consecutive sixty

(60) day period.

Nothing in this Section, or in any other provison of these Terms and Conditions, or in
any marketing materids issued by or on behdf of the Company, shdl give any person,
including prospective Customers who have reserved Inbound telephone number
hereunder or Customers who subscribe to and use the Company Inbound Service or
thelr trandferee or assigns, any ownership interest or proprietary right in any particular
Inbound number; however, upon placing a number actualy and subgtantidly in use, as
defined above, the Company Inbound Service Customers do have a contralling interest
in the Inbound number(s). The Company’s Inbound Service Customer may retain the
use of ther Inbound number assgnments, even following changes in their Inbound
carrier and/or Resp. Org.

If a Customer places an order for the Company to carry Customer’s dready existing
800/888/877/866 number service, the Customer shdl provide to the Company the
contact names, telephone number and address of the Customer’'s Responsible
Organization (Resp. Org.). Upon subscription to the Company Inbound Service, the
Customer may execute a Letter of Authorization to transfer Resp. Org.
respongbility of its 800/888/877/866 number(s) to the Company Resp. Org. in writing
within 48 hours of the change. The Cugtomer is respongble for dl outstanding
indebtedness for services provided by a previous Resp. Org. or inbound service carrier.
The Company assumes no responghbility or ligbility with respect to any obligations of
Customer to such previous service providers exiding a the time of transfer to the
Company.
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4.

SERVICE DESCRIPTIONS (Cont'd)

4.4

Inbound Services (Cont’ d)

4.4.9 The Company’'s Resp. Org. functions include 1) search for and reservation of Inbound
numbers in the SV S800/888/877/866; 2) creating and maintaining the Inbound number
Customer record in the SM S/800/888/877/866; and 3) provision of a single point of
contact for trouble reporting.

4.4.10 In the event that a Customer cancels its Company Resp. Org. or Inbound Service, the
customer shadl be responsible for al outstanding indebtedness to the Company and any
outstanding charges gpplicable to any service obtained by or on behdf of the Customer

by the Company.

4.4.11 It isthe Customer’s responsibility to provide answer supervison back to the Company
point of connection even when the Company Inbound Services is connected to
switching equipment or a Customer-provided communications system. In such case,
the equipment or system must provide gppropriate supervison so that the measure of
chargeable time begins upon delivery of the cdl to the Customer’s switching equipment
or communications system and ends upon termination of the cal.

4.4.12 Inbound Feature Charges - Feature Charges are determined by the specific feature
requested by an Inbound Customer. These charges are in addition to Inbound usage
charges and are not subject to discounting unless specificdly indicated in Section 6,
Service Charges (6.4.2).

4.4.13 In the event that a Customer cancels its Inbound Service, the Customer may elect to
retain the Company as its Resp. Org.

4.4.14 The Company Resp. Org. Charges - Where the Company serves as a Resp. Org. for a
non-Company Inbound Service Customer, the Company will pass on the tariffed Loca
Exchange Carrier charges for SMS/800/888/877/866 Database and related services.
In addition, the Company charges in Section 6, Service Charges (6.4) will apply.
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4.

SERVICE DESCRIPTIONS (Cont’d)

4.5

OTHER SERVICE ARRANGEMENTS

451 SMART CALLINGI

45.1.1 Destription - Smart Cdling | offers cusomer aflat rated cdling plan whichis
non-distance sengtive for dl ther direct dided long distance cdling. Charges are based
on the time period (Peak/Off Peak) in which the cdll is placed. Peak and Off-Pegk time
periods are defined in Section 4.5.1.2 following. Smart Caling | is provided as an add-
on service to the Company’s interdate offering.  The customer must be presubscribed
to the Company for dl jurisdictions to qudify for this plan. This plan includes cdling to
and from the U.S. Mainland, Alaska, Hawaii, Puerto Rco, U.S. Virgin Idands, Guam,
American Samoa, and the Northern Marianas (Saipan, Tinan and Rota).

4.5.1.2 Rate Period

Refer to the Determination and Rendering of Charges in Section 3.9 for the
Company’s standard rate period.

4.5.1.3 Usage Charges

Refer to Section 6, Service Charges (6.5.1).
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4.

SERVICE DESCRIPTIONS (Cont’d)

4.5

OTHER SERVICE ARRANGEMENTS

452 COMBINED MONTHLY USAGE

4521 Dexription - Cugomers combined monthly usage is defined as a
Customer’s billed usage and sarvice charges for a monthly billing period for the
combined tota of domestic and international Did Station calls, 800 Plan Service,
domestic and internationd Card Cdls (which are hilled to the Customer’s Main Billed
Account). The discount set forth in Section 6.5.2 will be gpplied to the Combined
Monthly Usage during eech monthly billing period in which the Combined Monthly
Usage is within the specified range. Combined Monthly Usage is provided as an add
on sarvice to the Company’ sinterstate tariff.

4522  Usage from conference cals, 900 Services, cdls to Directory Assstance,
cdls hilled to aLoca Exchange Company caling card, Company Card Cals which are
not billed to the Customer’s Main Billed Account, mobile services, Company Domestic
Optiond Caling Plans, operator handled cdls, any of the Customer Network Services,
and any of the Company Commercid Affiliaion Programs do not qudify for ether
Combined Monthly Usage or Eligible Cusomer Usage. In addition, monthly recurring
charges, nonrecurring charges and taxes are dso excluded.

45.2.3 To receve the Discount offered, Customers must subscribe by completing
and returning an enrollment form provided by the Company, by cdling a toll free
number designated or by enralling during a marketing contact by the Company. In
addition, Customers must be presubscribed to the Company as theirr primary
interexchange carrier, for both interLATA and intraL ATA traffic.
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4.

SERVICE DESCRIPTIONS (Cont’d)

4.5

OTHER SERVICE ARRANGEMENTS

453 SMART CALLINGII

4.5.3.1 Destription - Smart Cdling |1 offers cusomer aflat rated caling plan which is
non-distance sengtive for dl ther direct dided long distance cdling. Charges are based
on the time period (Peak/Off Peak) in which the call is placed. Peak and Off-Pegk time
periods are defined in Section 4.5.3.2 following. Directory Assstance and Operator
Sarvices are avalable to Smart Cdling 1l subscriber.  The customer must be
presubscribed to the Company for al jurisdictions to qualify for this plan. This plan
includes cdling to and from the U.S. Mainland, Alaska, Hawaii, Puerto Rico, U.S.
Virgin Idands, Guam, American Samoa, and the Northern Marianas (Saipan, Tinan and
Rota).

4.5.3.2 Rate Period

Refer to the Determination and Rendering of Charges in Section 3.9 for the
Company’ s standard rate period.

4.5.3.3 Usage Charges

Refer to Section 6, Service Charges (6.5.3).
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4.

SERVICE DESCRIPTIONS (Cont’d)

45  OTHER SERVICE ARRANGEMENTS (Cont'd)

456 Bucket Of Minutes

4.5.6.1 Description—Bucket Of Minutesisacdling plan for resdentid and business
subscribers who subscribe to the Company for both Interlata and Intralatatoll.
The plan dlows a customer to have a predetermined volume of minutesfor toll
cdling for afixed monthly price. The Bucket Of Minutes cdling plan cannot be
combined with any other Company cdling plan. Thisplan is redtricted to
interstate toll calls within the continental United States and does not include cals
to any extended areas or internationa cals.

4.5.6.2 Rates - Theratesfor the Bucket of Minutes caling plan are presented in
Section 6.5.6 of thistariff. Additiona minute of use rates associated with the
plan are also shown in Section 6.5.6.
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4.

SERVICE DESCRIPTIONS (Cont’d)

4.6

SUPPLEMENTAL SERVICES

4.6.1 Directory Assstance

4.7

4.8

46.1.1 Long Digance Directory Assgtance is avalable to Customers of

Company’s switched services. The charge applies to each cdl regardiess
of whether the Directory Assstance Bureau is able to furnish the requested
telephone number. Up to two requests may be made on each Directory
Assgance cdl.

46.1.2 A credit dlowance for a Directory Assstance call will be provided if the

Cugtomer experiences poor transmisson qudity, receives an incorrect
telephone number, or inadvertently misdids the intended Directory
Assistance number.

4.6.1.3 The gpplicability of usage volume discounts toward directory assstance

charges is addressed within each individua service section.

4.6.1.4 Usage Charges

Refer to Section 6.6.1.1 Usage Charges

4.6.1.5 Handicapped Exemption - Handicapped customers who qudify for

exemptions from Directory Assstance charges due to visud or other
physica disabilities will be required to submit awritten letter of verification
to the Company. Each Directory Assstance billed cal will gppear on the
subsequent month’ s bill as a credit.

PROMOTIONAL OFFERINGS

4.7.1 Certain promotiond offerings may be provided from time to time via these

Terms and Conditions. These promotiona offerings may only gpply to
certain services, and may be limited to certain dates, times, and locations.

Public Payphone Surcharge

This charge will apply to dl completed consumer calls placed from a public/semipublic
payphone in which a 1-8XX cdl is placed. Specificdly, the public payphone charge
gppliesto: 1) caling card services, 2) Any Inbound Service offering, 3) collect cals, 4)
cdlsbilled to athird number and 5) Company Prepaid Card Services (if applicable).

The public payphone surcharge is gpplied in addition to any other gpplicable service
charges or surcharges. Discounts offered by any of the Company’s discount plans do

not apply to the Public Payphone Surcharge.
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Rates for | nternational M essage Telecommunications Service

51 Types of Offerings

International Message Telecommunications Service is available as additiond service a theratesliged in
7.1, through subscription to any of the Company’s Intersate Telecommunications service offerings.
Each of these offerings utilize the same rate schedules but have different rates and billing increments for
each of the rate schedules.

@ Determination of Duration

0]

(i)
(il

Chargedble time begins when the connection is established between the calling station
and the desired telephone, attendant board, or private branch exchange console.

Chargeable time ends when the connection is terminated.

Chargeable time does not include the time lost because of faults or defects in the
sarvice.

(b) Determination of Time of Day

0]

Peak and Off-Pesgk times are determined by the loca time of the cdlling party. In cases
where a cdl begins in one rate period and continues into another, the rate in effect in
each period will gpply to the portion of the cal occurring within the gpplicable rate

period.
Peak rates gpply to al cdls between 8:00 am. and 4:59 p.m. Monday through Friday.

Off-Peak rates apply to dl cals between 5:00 p.m. and 7:59 am. Monday trough
Friday, and dl calls between 5:00 p.m. Friday and 7:59 am. Monday.

On haolidays, off-peak rates apply throughout the day on which the holiday is observed
unless alower rate would normaly apply.

(© Cdculation of Billable Time for MTS Service

()

(ii)

Theinitia eighteen (18) seconds or fraction thereof is subject to the initia eighteen second
rate, with the exception of caling card calls and the Mexico portion of calls to Mexico.
These calls are billed in whole minute increments.

The subsequent seconds are billed in six second increments, with the exception of the
Mexican portion of cdls to Mexico and calling card calls. Those are billed in whole
minute increments, with any portion thereafter rounded to whole minutes.
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5.

International M essage Telecommunications Service (cont’ d)

5.2 Inmarsat Service - There arefour types of Inmarsat, cals. Inmarsat Type A, B, M and Aeronautical

Services. The four types of cdlsareto the Atlantic, Indian, and Pacific Ocean Inmarsat locationswhich
are described below. Volume discounts are not gpplicable for calsto Inmarsat locations. These rates
apply to dl hours and days. Inmarsat Standard A Serviceis caculated on a 60- second minimum
duration basis, with additional 60-second increments.

(@ Inmarsat Standard A Service: For analog-based cdls made to mobile terminds using the diding
pattern of . International Access Code (011) + Ocean Region Code (three-digits) + Standard A termind
number (seven-digits, beginning with, and including the digit “1”, “8”, or “9").

(b) Inmarsat Standard B Service: For digita-based calls made to mobile terminas using the diding
pattern of: Internationa Access Code (011) + Ocean Region Code (three-digits) + Standard B
termina number (nine-digits, beginning with, and induding the digit “3").

(©) Inmarsat Standard M Service: For digita-based calls made to mobile terminas using the diding
pattern of : Internationa Access Code (011) + Ocean Region Code (three-digits) + Standard M
termina number (nine-digits, beginning with, and induding the digit “6”).

(d) Inmarsat Aeronautical Service: For digita-based calls made to aeronautica terminds using the
diaing pattern of: Internationa Access Code (011) + Ocean Region Code (three-digits) + Standard B
termina number (nine-digits, beginning with, and induding the digit “5").

(e) Cdlsmay beterminating to the locations listed in Section 7.1 & the rates listed.
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6.3

SERVICE CHARGES

6.1 BadicMTS

6.1.1.1 Usage Charges

a Per Minute Rate

Peak Off-Peak
Per Per
Mileage Minute Minute
All $0.085 $0.085

b.  Billing Increments - Usage is rounded on the initid eighteen (18) second
increment to the full increment. Additiona usage is billed in (6) sx second
increments.

Cdling Cad

6.3.1 Usage Charges

a Per Minute Rates

Per Cdll
Sarvice Plan Per Minute Surcharge
Basic $0.20 $.25
Smat Cdling | 0.15 .25
Smart Cdling 11 0.15 25

b. Operator Assisted Calls - Station-to-Station  $ .40 per call
Person-to-Person  $1.18 per call

6.3 RESERVED FOR FUTURE
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6. SERVICE CHARGES (Cont'd)

6.4 INBOUND SERVICES

6.4.1 Usage Charges.

a Per Minute Rates

Peak Off Peak
Per Per
Pan Minute Minute
Basc $0.0850 $0.0850

b.  Billing Increments - Usage is in one minute increments and rounded up to next
increment.

6.4.2 Inbound Feature Charges - Feature Charges are determined by the specific feature
requested by a Company Inbound Customer. These charges are in addition to Inbound
usage charges and are not subject to discounting unless specificaly indicated.

Monthly
Set-up Recurring
Feature Charge Charge
Inbound Number Charge (per 800 number) N/C N/C
Reservation Charge (per Inbound number) $35.00 N/C
(max. 10 numbers per Customer)
Day of Week Routing (per 800 number) $100.00 $50.00
Time of Day Routing (per 800 number) $100.00 $50.00
Change Inbound Destination Number $15.00 N/C
(via service order)
Expedite Inbound Service Order (per order) $100.00 N/C
Add/ Change Area of Service Screening $25.00 N/C
Add/Change Canadian 800 Origination N/C N/C
Add/Change Caribbean N/C N/C
(Puerto Rico and U.S. Virgin Idands)
Nationwide Inbound Directory Listing $15.00 $12.50
(Per Inbound number)
Expedite Directory Listing — Mgor $25.00 N/C
Expedite Directory Listing — Minor $20.00 N/C
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SERVICE CHARGES (Cont'd)

6.5 OTHER SERVICE ARRANGEMENTS

6.5.1 SMART CALLINGI

6.5.11 Usage Charges

Fractiona cdls are rounded up to the next minute.

a Par Minute Rate

Rate
Peak $0.069
Off-Peak  $0.069

6.5.2 COMBINED MONTHLY USAGE

6.5.2.1 Usage Charges

The Company will provide a Discount in accordance with the following
schedule to Basic Customers who enroll:

Combined Monthly Discount Leve for
Usage Eligible Customer Usage
$00.00 - 19.99 10%
20.00 - 49.99 25%
50.00 - + 30%

6.5.3 SMART CALLINGII

6.5.3.1 Usage Charges

Fractional cdls are rounded up to the next minute.

a Per Minute Rate

Rate
Peak $0.049
Off-Peak $0.049

b. Monthly Recurring Rate
$4.95
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6. SERVICE CHARGES (Cont'd)

6.5 OTHER SERVICE ARRANGEMENTS

6.5.6 BUCKET OF MINUTES

6.5.6.1 Usage Charges

Minutes of Use Monthly Price Additiond Per Minute Rate

0-200 minutes $ 9.95 $0.059

0-500 minutes $24.95 $0.059
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6. SERVICE CHARGES (Cont'd)

6.6 SUPPLEMENTAL SERVICES

6.6.1 Directory Assstance
6.6.1.1 Usage Charges
Per cdl charges for Directory Assistance will be $.65 per call.

6.7 PUBLIC PAYPHONE SURCHARGE (No Discounts Apply)

Mileage Rate Per Message

All .30
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7. I nter national M essage T elecommunications Service

7.1 Ratesfor IMTS Service

Rate
Per
COUNTRY Minute
AFGHANISTAN $8.7236
ALBANIA $0.4841
ALGERIA $0.5366
AMERICAN SAMOA $0.3830
ANDORRA $0.7763
ANGOLA $0.4752
ANGUILLA $0.4706
ANTARCTICA $0.8829
ANTARCTICA -Casey Base $0.9893
ANTARCTICA -Scott Base $1.7711
ANTIGUA / BARBUDA $0.4721
ARGENTINA $0.3621
ARGENTINA -Buenos Aires $0.2621
ARGENTINA -Mobile/Special $1.2111
ARMENIA $0.8759
ARUBA $0.3507
ASCENSION ISLAND $2.0153
AUSTRALIA $0.1545
AUSTRALIA -Mobile/Special $0.7181
AUSTRIA $0.2087
AUSTRIA -Mobile/Special $0.8103
AZERBAIJAN $0.5034
BAHAMAS $0.2564
BAHRAIN $0.7463
BANGLADESH $0.7320
BANGLADESH -Mobile/Special $0.9581
BARBADOS $0.3960
BELARUS $0.6555
BELGIUM $0.1320
BELGIUM -Mobile/Specia $0.7443
BELIZE $0.6131
BENIN $0.9501
BERMUDA $0.2121
BHUTAN $1.3923
BOLIVIA $0.6071
BOLIVIA -Mobile/Special $0.9009
BOSNIA-HERZEGOVINA $0.4121
BOTSWANA $0.4778
BRAZIL $0.2721
BRAZIL -Belo Horizonte $0.2370
BRAZIL -Mobile/Special $1.0521
BRAZIL -Rio De Janeiro $0.1821
BRAZIL -Sao Paulo $0.1721
BRITISH VIRGIN ISLANDS $0.3263
BRUNEI $0.4256
BULGARIA $0.4476
BURKINA FASO $1.1432
BURMA -AKA Myanmar $4.9467
BURUNDI $0.5061
CAMBODIA $1.2329
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7. I nter national M essage T elecommunications Service

7.1 Ratesfor IMTS Service

Rate
Per

COUNTRY Minute

CAMEROON $0.6168
CANADA - Region 1 $0.1556
CANADA - Region 2 $0.1629
CANADA - Region 3 $0.1769
CAPE VERDE ISLANDS $0.8102
CAYMAN ISLANDS $0.2876
CENTRAL AFRICAN REPUBLIC $2.7156
CHAD $3.0930
CHILE $0.2121
CHILE -Mobile/Specia $0.7181
CHINA $0.3485
CHINA -Mobile/Specia $0.8607
CHRISTMASISLANDS $0.9911
COCOSISLAND $0.9515
COLOMBIA $0.4677
COLOMBIA -Baranquilla $0.2349
COLOMBIA -Bogota $0.1979
COLOMBIA -Cdi $0.2343
COLOMBIA -Meddllin $0.2220
COLOMBIA -Maobile/Specia $1.1121
COMOROS $1.7502
CONGO $1.4291
CONGO, Dem Rep of the (FKA Zaire) $0.5591
COOK ISLANDS $2.0276
COSTA RICA $1.4342
COSTA RICA -Mobile/Special $0.8607
CROATIA $0.4121
CUBA $2.2268
CYPRUS $0.3164
CYPRUS-Mobile/Special $0.8607
CZECH REPUBLIC $0.3521
CZECH REPUBLIC -Mobile/Special $0.7403
DENMARK $0.1689
DENMARK -Mobile/Special $0.7181
DIEGO GARCIA $2.5040
DJBOUTI $1.4616
DOMINICA $0.5721
DOMINICAN REPUBLIC $0.2271
ECUADOR $0.5591
ECUADOR -Mabile/Special $0.8607
EGYPT $0.6321
EGYPT -Mobile/Special $1.1745
EL SALVADOR $0.6947
EL SALVADOR -Mobile/Special $0.6819
EQUATORIAL GUINEA $1.0382
ERITREA $1.4990
ESTONIA $0.2585
ESTONIA -Mobile/Special $0.6065
ETHIOPIA $1.5392
FAEROE ISLANDS $0.6930
FALKLAND ISLANDS $2.2190
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7. I nter national M essage T elecommunications Service

7.1 Ratesfor IMTS Service

Rate
Per
COUNTRY Minute
FIJ ISLANDS $0.7800
FINLAND $0.1626
FINLAND -HELSINKI $0.1625
FINLAND -Mobile/Special $0.7067
FRANCE $0.1271
FRANCE -Mobile/Special $0.7857
FRENCH ANTILLES $0.4410
FRENCH GUIANA $0.4766
FRENCH POLYNESA $1.0481
GABON $0.7106
GAMBIA $0.7470
GEORGIA $0.5651
GERMANY $0.1320
GERMANY -Mobile/Special $0.6983
GHANA $0.6821
GIBRALTAR $0.4460
GLOBAL MOBILE SAT SYS (FKA Iridium) $2.0153
GREECE $0.2040
GREECE -Mobile/Special $0.8607
GREECE-Athens $0.2138
GREENLAND $0.9273
GRENADA $0.6321
GUADELOUPE $0.4773
GUANTANAMO BAY $1.7892
GUATEMALA $0.4821
GUATEMALA -Mobile/Special $0.8607
GUINEA $0.7557
GUINEA BISSAU $2.3411
GUYANA $1.6896
HAITI $0.6720
HAITI -Mobile/Special $1.1939
HONDURAS $0.8040
HONG KONG $0.1352
HONG KONG -Mobile/Special $0.8607
HUNGARY $0.3221
HUNGARY -Mobile/Special $0.4067
ICELAND $0.2373
ICELAND -Mobile/Special $0.7818
INDIA $0.9221
INDIA -Mobile/Special $1.2207
INDONESIA $0.4304
INDONESIA -Jakarta $0.2220
INDONESIA -Mobile/Special $0.7187
INMARSAT -A $11.8521
INMARSAT -B $10.5210
INMARSAT -M $10.5210
INMARSAT -Mini M $10.5210
IRAN $0.9521
IRAQ $1.8329
IRELAND $0.1869
IRELAND -Mobile/Special $0.6414
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ISRAEL $0.2160
ISRAEL -Mobile/Special $0.7181
ITALY $0.1620
ITALY -Mabile/Special $0.7337
IVORY COAST $0.9302
JAMAICA $0.6021
JAPAN $0.1641
JAPAN -Mobile/Special $0.7181
JAPAN -Nagoya $0.1481
JAPAN -Osaka $0.1320
JAPAN -Tokyo $0.1320
JAPAN -Y okohama $0.1641
JORDAN $0.8661
KAZAKHSTAN $0.5970
KENYA $0.9521
KIRIBATI $2.2836
KUWAIT $0.5670
KUWAIT -Mobile/Special $1.6877
KYRGYZSTAN $2.0084
LAOS $1.3781
LATVIA $0.3573
LATVIA -Mobile/Special $0.4466
LEBANON $0.6720
LEBANON -Mohile/Special $1.3620
LESOTHO $0.5430
LIBERIA $0.7095
LIBYA $0.4730
LIECHTSTENSTEIN $0.2103
LITHUANIA $0.4670
LUXEMBOURG $0.1782
LUXEMBOURG -Mobile/Special $0.8267
MACAO $0.3854
MACEDONIA $0.5934
MADAGASCAR $3.3528
MADAGASCAR -Mabile/Special $4.0350
MALAWI $0.5124
MALAYSIA $0.1631
MALAY SIA -Mobile/Special $0.7181
MALDIVES $2.6667
MALI REPUBLIC $1.3869
MALTA $0.3047
MARSHALL ISLAND $0.9242
MAURITANIA $0.8312
MAURITIUS $0.9659
MAYOTTE ISLAND $0.9530
MEXICO - Off Peak $0.2741
MEXICO - Peak $0.2741
Mexico-Equal Access $0.1871
Mexico-Guadalgjara $0.1421
Mexico-Mexico City $0.1421
Mexico-Monterrey $0.1421
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Mexico-Non-Equal Access $0.2321
MICRONESIA $1.0307
MOLDOVA $2.3096
MONACO $0.2001
MONACO -Mobile/Special $0.3836
MONGOLIA $1.0262
MONTSERRAT $0.8961
MOROCCO $0.8325
MOROCCO -Mobile/Special $0.4931
MOZAMBIQUE $0.5985
MYANMAR -AKA Burma $1.1400
NAMIBIA $0.5766
NAURU $1.4127
NEPAL $1.2758
NETHERLANDS $0.1121
NETHERLANDSANTILLES $0.3240
NETHERLANDS -M obile/Special $0.7427
NEW CALEDONIA $1.1538
NEW ZEALAND $0.1613
NEW ZEALAND -Mabile/Special $1.0521
NICARAGUA $0.6420
NIGER $0.7401
NIGERIA $0.8910
NIUE ISLAND $2.8247
NORFOLK ISLAND $2.9925
NORTH KOREA $2.8556
NORWAY $0.1721
NORWAY -Mobile/Special $0.7181
OMAN $0.8961
PAKISTAN $0.8921
PAKISTAN -Mobile/Special $1.3647
PALAU $1.0056
PALESTINE $0.2160
PANAMA $0.4121
PANAMA -Mobile/Special $0.8607
PAPUA NEW GUINEA $0.6237
PARAGUAY $0.5525
PERU $0.5520
PERU -Lima $0.2921
PERU -Mobile/Special $0.7776
PHILIPPINES $0.2921
PHILIPPINES-Manila $0.2921
PHILIPPINES -M obile/Special $0.8607
POLAND $0.3021
POLAND -Mobile/Special $0.8607
PORTUGAL $0.2621
PORTUGAL -Mobile/Specia $0.8607
QATAR $1.7070
REUNION ISLAND $0.6918
ROMANIA $0.5246
RUSSA $0.5334
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RUSSIA -Moscow $0.1764
RUSSIA -Nakhodka $1.7679
RUSSIA -Overlay $0.3420
RUSSIA -Sakalin $0.8100
RUSSIA -St. Petersburg $0.2042
RWANDA $1.2341
SAN MARINO $2.0967
SAOTOME $2.2466
SAUDI ARABIA $0.5921
SENEGAL $0.9335
SERBIA -FKA Yugosavia $0.4067
SEYCHELLESISLAND $0.9059
SIERRA LEONE $0.7979
SINGAPORE $0.1721
SINGAPORE -Mobile/Special $0.8607
SLOVAKIA $0.2937
SLOVAKIA-Mobile/Special $0.3375
S .OVENIA $0.3410
SLOVENIA -Mabile/Special $0.8607
SOLOMON ISLANDS $2.2107
SOMALIA $2.2818
SOUTH AFRICA $0.4521
SOUTH AFRICA -Mobile/Special $0.8607
SOUTH KOREA $0.1841
SOUTH KOREA -Mobile/Special $0.8607
SOUTH KOREA -Seoul $0.1841
SPAIN $0.1901
SPAIN -Mobile/Special $0.6713
SRI LANKA $0.9018
ST. HELENA $2.0153
ST.KITTS& NEVIS $0.4131
ST. LUCIA $0.4421
ST. PERRE & MIQUELON $0.8517
ST. VINCENT & GRENADINES $0.6120
SUDAN $1.0959
SURINAME $1.1889
SWAZILAND $0.5741
SWEDEN $0.1421
SWEDEN -Mobile/Special $0.7181
SWITZERLAND $0.1320
SWITZERLAND -Mobile/Special $0.6549
SYRIA $0.9786
TAIWAN $0.1661
TAIWAN -Mobile/Special $0.7181
TAIWAN -Taipei $0.1500
TAJSKISTAN $2.0153
TANZANIA $0.7400
THAILAND $0.3821
TOGO $1.0724
TONGA ISLANDS $1.1292
TRINIDAD & TOBAGO $0.4721
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TUNISIA $0.6311
TURKEY $0.4821
TURKEY -Istanbul $0.3521
TURKEY -Mobile/Special $0.8607
TURKMENISTAN $1.8525
TURKS& CAICOSISLANDS $0.5129
TUVALU $2.4911
UGANDA $0.5532
UKRAINE $0.4920
UNITED ARAB EMIRATES $0.5121
UNITED KINGDOM $0.1121
UNITED KINGDOM -Mobile/Special $0.7179
URUGUAY $0.4221
UZBEKISTAN $0.4464
VANUATU $4.0185
VATICAN CITY $0.2517
VENEZUELA $0.4121
VENEZUELA -Mobile/Special $1.0433
VIETNAM $1.4954
VIETNAM -Ho Chi Minh $1.4952
VIETNAM -Mobile/Special $1.9935
WALLIS& FORTUNA ISLANDS $34811
WESTERN SAMOA $0.9695
YEMEN $1.2962
YUGOSLAVIA $0.5498
ZAIRE $0.8565
ZAMBIA $0.8390
ZIMBABWE $0.4166
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MISCELLANEOUS PROVISIONS

8.1

8.2

8.3

8.4

8.5

8.6

8.7

8.8

Notice. Written notice to Customer is sent to Customer’s last known address in Company’s
invoicing records. Notice shall be deemed given 3 days after postmarked.

Waiver of Trid by Jury. Customer and Company waive their respective rights to atrid by jury
of any and dl dams or causes of action (including counterclams) related to or arising out of
these Terms and Conditions brought by ether party againg the other. Any clam or cause of
action will be tried by a court trid without a jury. The walver applies to these Terms and
Conditions as amended or modified.

Choice of Law; Jurisdiction These Terms and Conditions are covered by and construed under
the laws of the State of 11linois without regard to choice of law principles.

Waiver of Class Actions. All clams between Customer and Company related to these Terms
and Conditions will be litigated individualy and Customer may not consolidete or seek class
trestment for any claim, unless previoudy agreed to in writing by Customer and Company. This
walver appliesto these Terms and Conditions as amended or modified, and survives termination
of service under these Terms and Conditions.

Severahility. If any part of these Terms and Conditionsis held invalid or unenforcegble, the rest
of these Terms and Conditions shdl remain in full force and effect unless Company’s obligations
hereunder are materidly impaired.

Waiver. If ether Customer or Company does not enforce any right or remedy available under
these Terms and Conditions, that failure is not a waiver of the right or remedy for any other
breach or failure by the other party. Company’swaiver of any requirement in any one instance
is not agenerd waiver of that requirement and does not amend these Terms and Conditions.

Heedings. Section headings are for descriptive purposes only and are not used to interpret
these Terms and Conditions.

Entire Terms and Conditions. These Terms and Conditions (including any referenced
documents and attachments) make up the entire terms and conditions between Customer and
Company and replace dl prior written or spoken terms and conditions, representations,
promises or understandings between Customer and Company.
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